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Welcome to Discomfort. 
Here, we believe that the comfort of any success 
story comes from the discomfort of the same 
success story. 
We use Discomfort to fuel the creation of game 
changing and result oriented ideas.
You wont find comfort here, but your dreams, 
totally will. 



Founded in 2014 as a graffiti division of Spray it Uganda, Discomfort was originally meant to 
create unusual marketing and product development solutions for businesses, organisations 
and governments. 
It started off under the Spray it Uganda umbrella and used art and graffiti to solve the 
problems of water shortage in Uganda. This was the first solution Discomfort rendered to 
Viva Con Agua, a German water extension organisation.

A year later, from Discomfort grew Afropack, a backpack making company that to this day 
makes custom backpacks across the continent of Africa. The original co-founder went on to 
further the business of Afropack, leaving Hertz. K. Fauzan, the founder to carry Discomfort to 
other parts of the world. Today, they have ground in the UK, USA, Uganda, Rwanda, 
SouthAfrica and most recently, Nigeria.

Discomfort has worked as private consultants or service providers to many a business and 
organisations in and out of Africa. Today, they still strive for the same, and still look to grow 
more.

Known or unknown, Discomfort has been behind a lot of marketing, design, product 
development and event activities for many brands that we relate to. They continue to grow 
businesses, from their most uncomfortable positions.



Become Africa’s beacon of continental change. Use art, design and 
engineering of all fields to give Africa a good place in international 

business relations through bespoke solutions and relations.

To grow and expand businesses in and outside of Africa as we put African 
businesses on globally competitive standards, outstanding brands, 

outstanding businesses, amazing results for all our clients and complete 
standout and pioneer effects to every stakeholder in our sphere.



All big corporations today thrive on two things, they ask the questions that no 
one else seems to ask or want to ask and they create a lot of problems. The 

more problems there are, the more value you get out of solving them. 
Consumers often do not know they have a problem, you solve it before they 

notice it, they will not imagine a world without you.



Founded by freelance advertising, design and 
marketing experts, Discomfort creative employs 
a linking structure with partnerships with artists 
and advertisers around the world. We cannot 
give you the best if all we have is in-house 
teams, the best is out there, so what we do, is 
continuously team up with the best globally and 
deliver the best in advertisement.



Led by Hertz Fauzan, a product developer and 
strategist from the age of 16, Discomfort's 
product development team takes pride in not 
thinking of products as sell able things only, but 
as the core of almost everything that defines us 
as a human. With his "Humans are products" 
philosophy, he leads teams of incredible talent in 
product development.



Led by the Texan bull John Cobb, having a vast 
reputation in India, USA, Uganda, among other 
places. Discomfort has a formidable digital 
marketing team that does not focus on how 
much your product is seen, but how much your 
consumers enjoy seeing your product. Couple 
that with great marketing and outstanding 
product development and you are Scott free.



Discomfort has time and again proved to have 
formidable ground on marketing and setup of 
events. Led by the young and incredibly talented 
Susan Ubochi, This granted them their most 
recent partnership with Universal Music 
International. To create their new wave of events 
in Africa.



The Discomfort team is filled with some of the 
best in the walks of content development. From 
television branding, advertisements, music, copy 
writing among others, Discomfort takes pride in 
unorthodox content. This owes to the fact that it 
was originally founded and run by individuals 
that all had Graffiti, music, painting, graphic 
design and engineering backgrounds. We 
understand content, because we are artists. 



The best creatives in the world cannot sit together in one office 
for a year. We know this, which is why we work with a network of 
brilliant people and teams in and out of agencies from around 
the globe. 
This means we get the best people for every task assigned to us.
The result of this is almost impossible to achieve with traditional 
structures. Which is what makes us, us.
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Every task on our tables takes a division 
of a certain level of heat. This is what 
forms the back bone of the sizes of each 
work. Clients are free to choose where 
they want their project to belong.

These are projects that we are taken on as specific task 
consultants Design, marketing, product development 
among others. We handle these with specificity as other 
tasks in the chain are already assigned to other people

These are projects where we are incharge for more than 
one specific task. It could be for example product 
development and design, while other tasks in the process 
are assigned to other individuals. 

This is where we are assigned full control and running of a 
project. From the initial product development to assesment 
of results to the final consumer. We enjoy these more, even 
when they are the most intense because we control the 
value chain while maintaining a long line of authenticity.



YOU DON’T NEED 
THE BEST PEOPLE, 

YOU NEED THE 
RIGHT PEOPLE

Stop being concerned about how old an agency is or how young it 
is or how good their secretaries dress, what you have to worry 

about is how well they can become one with your business’ goals. 
At Discomfort, we become the owners of your business the 

moment you sign with us. That means we live, listen, love, eat and 
breathe your business. And we do not stop untill you win.

Flip over for our top 10 notable projects.
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The good people at Antoni Berlin tasked us to 
create privately comissioned visual material 
prior to the release of the greatly impactful 
“Grow Up” campaign.

The ‘Benz Obsession” project saw us create 
material that went on to be used on AMG’s 50 
year celebration in Levitate.

A Microwave project, that we are proud of.
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Our first challenge in the health sector. We were tasked 
to create a project that will help all women in rural 

Uganda to receive proper antenatal and post natal care 
while solving the challenges of rural families not 
participating in antenatal and post natal services.

Our solution was the “OUR BABY” voucher project that 
saw communities and families work hand in hand to own 

vouchers that gave them services throughout and after 
their pregnancy period. It stopped being about the 

mother’s child, we turned it into, a child of the 
communities. 
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After cancelling a show in Uganda in 2016 that 
cost Startimes over 2bn Shs and lots of 
consumer tickets nullified, we were tasked to 
revive the interest of Ugandans in Nigerian 
artist Wizkid and raise numbers with an almost 
zero budget. 
All we had in our arsenal was a heavy event 
marketing strategy, which is why his event 
became 2017’s biggest event. Causing traffic 
Jam on the main highway from 3pm to 1am. 
We enjoyed this one. 
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A then 3 year old UK based tech startup DusuPay approached 
us to create a product and a marketing strategy that would 

jump them from 600 customers to atleast a 50% growth. 
We created DusuPay OCTOPUS, a product that jumped their 

customer base from 600 to 2000 by the close of 2017. They 
moved over £100M, opened up offices in over 4 new 

countries, got investment bids of over $35M and eventually 
got them a valuation of over $350M in less than two years. 

DusuPay will be Africa’s first fintech unicorn, and we are proud 
to say we are their product development and marketing 

company for life. 
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Waking from a huge loss that hit Uganda’s 
biggest music channel FaceTV after they lost 
viewers due to Wizkid’s failure to honor a 
concert, Face Tv approached us for a solution 
to their declining viewership problem.
The solution was simple, create an illusion of 
new management and rebrand. 
We gave them a new logo, new broadcast 
packages, new television shows, new sounds, 
a new life. 
The result, their viewership increased an 
astounding 240% after then. Safe to say, they 
are top 3 in the nation today after News Giants
Bukedde TV and NTV. 
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In the earliest days of Discomfort, we created a solution to 

the poor government and public awareness and provision of 
proper water and sanitation solutions. 

We needed a community oriented solution. 
Which is where art meets water came in. We ran campaigns 
of musicians, painters, graffiti artists, breakdancers using the 

culture of entertainemnt to drive awareness and teach 
people the needs of safe and reliable water. 

The result, a continous growth in awareness and furthered 
funding from the Goethe Zentrum and Alliance Francaise in 

all water and artsy projects. We are also proud to say this 
project pioneered the growth of graffiti and breakdance in 

Uganda. Something which today is greatly elemental in the 
youth communities.  
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2016 was a hot year for the ruling party in Uganda. Many 
solutions that involve the youth were needed, and fast. 
When sports empowerment Uganda approached us to 
create a bespoke solution that would birth a youth army 
for the presidential elections in 2015, we knew a soccer 
tournament was the solution. This birthed Museveni cup, 
a tournament that put together youths all across the 
country to play soccer in the name of the president. 
Sounds basic, if you don’t consider the fact that it ended 
up having elderley participation almost three quarters of 
the youth number. It was a massive success. Safe to say it 
paved way for us to create the blueprint of the president’s 
campaign, which we provided services for. And today, he 
is still president. 
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South African SAB miller’s pop bottles party wanted to add Uganda 
to their roaster. They wanted participation in the 2015 event frenzy. 

This could have been easy, organise an event and market it well. 
Except, we had only 3 months to bring in a new event in a month 
like december that has every Thursday through Sunday booked 

with events.
Well, we didn’t need a stadium, we held the event at an airstrip and 
did the most back breaking marketing we had ever done. We even 

booked Nigerian Patoranking as a special guest last minute.
It was a great success. 
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The community of Alpine, texas tasked us with 
the responsibility of raising construction funds 
for over 5 schools.
We created DVD fundraiser. A system of 
reselling public domain movies to the people 
at $10 each.
In the end, we raised funds for over 5 schools.
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Still in active ripple effect, the graffiti work 

done at the source of the nile in Uganda by 
Discomfort in collaboration with Spray it 

Uganda and MTV BASE birthed collaborations 
and teachings of graffiti across the region. 

To today, graffiti has been used for 
commercial and organisational works in 
Uganda, Kenya, Rwanda and Tanzania. 



We handle a lot of clients in various 
spaces. These, however are our most 
known and notable clients. 



THANK
YOU
Visit www.discomfortcreative.com for more

Email: hertz@discomfortcreative.com
suzan@discomfortcreative.com

Call: +234 708 387 1921
+234 705 137 1617

http://www.discomfortcreative.com/
mailto:hertz@discomfortcreative.com
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